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About Us

Stanley Arts becomes an Arts Council England National Portfolio Organisation 
this year. 

As one of London’s premiere arts and performance venues we provide our 
communities, both local and chosen, with a vital home for cultural expression 
and discovery. 

Role Description

Reporting to the General Manager, and overseeing the work of the Marketing 
Assistant, the focus of this role is to design and manage an overall marketing 
strategy for Stanley Arts. You will work to deliver on SA’s strategic development 
plans, as set out by the Artistic Director/CEO, to expand audiences and further 
diversify income streams from commercial hires & ancillary revenue. 
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Application Process

Submit a CV and Covering Letter setting out your experience relevant to the job 
description as stated below. 

Email: dan@stanleyarts.org
Closing Date: 5pm on 5th April 2023

Seperately fill in our equal opportunties form available here

We will be looking to interview candiates week commencing 10th April. If you 
have any specific access needs then please do let us know in advance.

https://forms.gle/Lm58s1DjW7WFCp4P9


Terms

• Full Time 
• Salary of £30k - £32k P.A. depending on experience
• 6 months’ probation during which one month’s notice required.
• Following successful completion of probation, notice period of three months 
applies.

Key Responsibilities

Strategy

With guidance from the Artistic Director/CEO & General Manager, create a marketing strategy 
aimed at expanding Stanley Arts’ venue hires, filming, co-working bookings and F&B revenue, 
helping to diversify ancillary income streams & expand the number of regular commercial 
bookings.

With guidance from the Artistic Director/CEO & General Manager, create a marketing and 
audience development strategy to increase ticket sales for our arts programme with a 
particular focus on families, young people, queer audiences, deaf & disabled audiences and 
global majority audiences.

Work with in house artistic team and freelance producers to develop individual marketing 
strategies for key art programme elements at Stanley Arts. 

Create (and manage) a social media and digital marketing framework/grid across multiple 
channels

Marketing

Oversee the work of the Marketing Assistant and their creation and posting of content to 
social media platforms (Meta, Twitter, TikTok etc) 

Manage paid digital advertising across Google, Meta, Twitter etc.
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Oversee the work of the Marketing Assistant & freelancers:
 - creating and distributing print material, banners, posters etc for the building and beyond.  
- creating targeted mailouts (Mailchimp etc) and direct communications with audiences and 
stakeholders.
- creating and posting content on the Stanley Arts website.  

Develop partnerships with other venues & organisations for cross-marketing opportunites.

Work with the Artistic Director/CEO & the rest of the senior management team, plus external 
contractors, to improve and expand the range of content on the SA website, to help create 
engaging non-events content i.e. news, blogs, videos, heritage material etc.

Manage the Press & PR relationships for Stanley Arts to promote our artistic programme and 
overall public profile.

Leadership

Line manage the Marketing Assistant, providing regular oversight, support, training, CPD and 
guidance on their work, including through weekly marketing meetings.

As a member of the Senior Management team contribute to the overall strategic business 
planning for Stanley Arts & wider Croydon consortia (e.g. LBoC, Croydon NPO network etc.) 

Finance

Work with the rest of the senior management team and Finance Administrator to track 
marketing spend in specific project budgets and across the organisation generally. 

Targets & Reporting

Work with Impact and Evaluation Officer to help improve audience & participant engagement 
with monitoring processes, integrating monitoring tools into the ticket purchase process.

Provide the General Manager and Artistic Director / CEO with monthly marketing reports. 
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Person Profile

Stanley Arts is a diverse organisation that welcomes and encourage applications from a broad 
range of backgrounds and experiences. We welcome applications from everyone regardless 
of age, gender, ethnicity, sexual orientation, faith, socio-economic background or  
disability. Stanley Arts’ creative programme is centred on providing a platform for artists of 
colour, queer and trans artists, and other excluded creative communities. Successful 
candidates will champion and embrace this creative identity. All appointments will be made 
on merit, following a fair and transparent process, in line with the Equality Act 2010. 

Essential

Experience of designing & delivering organic & paid social media marketing strategies.
Detailed knowledge of all major digital marketing platform systems (Meta, Twitter, Google etc.) 
Experience of booking a range of paid marketing services.
Experience of commerical marketing i.e. space hires, services.
Experience of arts marketing.
Experience of creating & managing marketing budgets for cultural activity. 

Desirable

Experience working in a building-based arts/heritage organisation.
Experience of line management. 
Experience using cloud-based / shared document systems; i.e. Google Drive.
Experience with Xero accounts system or equivalent.
Knowledge of South London communities and arts organisations.
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About Us

Stanley Arts became an Arts 
Council England National 
Portfolio Organisation this year. 

As one of London’s premiere arts 
and performance venues we 
provide our communities, both local 
and chosen, with a vital home for 
cultural expression and discovery. 

As a radically inclusive space we 
seek to foreground under-repre-
sented voices, providing artists of 
colour, disabled artists and LGBTQI+ 
creatives with a platform to reach 
out to audiences across South 
London and beyond.

Our Vision

Stanley Arts welcomes all audiences 
and all artists, but particularly 
welcomes communities that have 
previously been excluded from 
creative spaces.

Our artistic family includes the 
widest range of artists working in 
dance, music, theatre, performance, 
visual arts, and crafts. 
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We seek to give emerging artists 
across all these art forms the 
opportunity to grow through 
innovation, collaboration and 
participation.

With a particular eye on the creative 
technologies of the future, we 
embrace opportunities to create 
and share work through digital 
media.

Our Family

Our diverse range of resident 
artists and companies includes 
fellow NPOs ZooCo and Boundless 
Theatre, hiphop collective Birdgang 
Ltd, and lots of individual painters, 
dancers, zine artists, restorers and 
personal trainers. The diversity of 
our family is what makes us unique.  
 
What Do We Stand For?

We stand for our family.
We stand out from the crowd.
We stand proud of our heritage.
We stand for Stanley.



The Next Phase

We were renamed Stanley Arts in 
January 2021, and so launched a 
new beginning for our 120 year old 
building. Over the past two years, in 
challenging circumstances, we have 
successfully established  
ourselves as a prominent  
cultural hub for South London. This 
was recently recognised by the Arts 
Council England adding us to their 
NPO programme.  

We are a key venue for Croydon’s 
upcoming year as London’s Borough 
of Culture; with our AD also serving 
as the chair of the LBoC steering 
group. Alongside this we sit at the 
centre of a peer network of 
Croydon’s NPOs; seeking to work 
collaboratively on the next three 
years of the Let’s Create strategy.   

With a three-year investment plan in 
place that combines both 
cutting-edge cultural work, 
alongside a sector-leading heritage 
engagement programme, the next 
three years promises to be an 
exciting time to work for one of the 
UK’s most unusual & dynamic arts 
centres.
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Capital Programme

Alongside our growing cultural 
footprint we continue to invest in 
developing our Grade II listed 
Edwardian home. We are about to 
complete the second phase of 
capital works on the building, with 
over £1million having been spent to 
date on this once-in-a-generation 
renewal project. 

Over the next three years we will be 
delivering even larger scale 
investment to bring about a 
transformation in the site facilities.

Funding partners include; ACE, 
Historic England, NLHF, the Mayor of 
London & the Good Growth Fund, 
AHF, the Theatre Trust and HOLT. 

A Growing Team

With NPO investment support we 
are growing our team at Stanley 
Arts. Alongside this role, there are a 
minimum of three more additional 
roles being recruited. You will 
therefore be joining us at an exciting 
moment of expansion and 
opportunity.
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